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Some Quotes about 

Aging from George 

Burns  
 

At my age flowers scare me.  

 

I can remember when the air was 

clean and sex was dirty.  

 

If you live to be one hundred, 

you've got it made. Very few 

people die past that age.  

 

Retirement at sixty-five is 

ridiculous. When I was sixty-

five I still had pimples.  

 

When I was a boy the Dead Sea 

was only sick.  

 

You can't help getting older, but 

you don't have to get old.  

 

You know you're getting old 

when you stoop to tie your 

shoelaces and wonder what else 

you could do while you're down 

there.  

 

Is 50 the “New 60”? 
 

A baby born in 1950 in the United States had a life 

expectancy of about 70 years. That same baby born in 

2009 has a life expectancy of about between 78 and 79 

years. 

 

Why then have so many producers in the Long-Term-

Care field come to the conclusion that the chance of 

placing an application on a 50-year old today is 

roughly equivalent to placing a 60-year old 15 years 

ago? 

 

The BOOMers who are now entering their 60’s have 

managed through improper diet and by avoiding 

exercise to create a health problem that is causing the 

Long-Term-Care industry to blanch. 

 

Some in that industry even suggest that the BOOMers 

have solved the social security crisis through their 

poor physical condition. Others suggest that BOOMers 

might live longer, but will spend more time in care 

facilities. 

 

Most astute Long-Term-Care producers have adjusted 

their target age from the historic 60-65 age bracket to 

a much younger 45-50. They have found that those 

applicants in the early sixties can expect a decline rate 

in the 35-45% rate, while those in the 45-50 age 

bracket will have a much higher probability of 

acceptance. 

 

Do people who are in the 45-50 age bracket consider 

themselves old enough to buy Long-Term-Care 

insurance? Consider this – eons, the Facebook for 

BOOMers, has dropped their age requirement to 45. 
 

Contact Greenhaven and talk over what’s available. 
 

Fax:  763-421-6426 

Call:  1-800-227-4936 

E-mail:  susanne@greenhavenmarketing.com 
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Greenhaven Staff 
 

Jerry Dock, CEO 

wildcard@greenhavenmarketing.com 

New product development, Provider 

Relations, Distribution Systems 

 

Susanne Dock  

susanne@greenhavenmarketing.com 

Webmaster, Newsletter, Credit Life and 

Club Accounts 

 

Nate Schilling, Mktg. 
Coordinator/Group Mgr. 

nate@greenhavenmarketing.com 

Joint Agents Calls, Group Coordinator, CE 

Class Coordinator, Agent Training And 

Product Advisor, Source For Product 

Information And Updating Product Lines 

 

Vern Senger 

wildcard@greenhavenmarketing.com 

Joint Calls With Agents, Working With 

Agencies And Banks To Promote And Sell 

Long Term Care As Well As Group And 

Individual Medical Products, Life 

Insurance And Final Expense 

 

Mary Thiebault 

mary@greenhavenmarketing.com 

Agency Support, Agent Licensing, 

Supplies, New Business Assistant, All 

Secretarial Aspects 

 


